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Abstract 
Before thc outbreak of COVID-19, the tourism industry was the fustest growing industry all over the world. Man 

coniries in European continent. UAE and South Asian region have heen developing the torism business giving them 

good re1enme. 

Imong the fast-groring business activities, the tourism industry had occupicd a fair posilion in terms of employment 

unml foreign exchamge earning throughout the world as well as hudia. Avuiluhle dala on tourism indicated thal areund 

of the people in the economy are employed in this sector, The foreign exchunge earnings from ihis sector uere 

5031 million US elollars in 2005-06, India is blessed with a wide ond diverse clinatic condition, culure, history 

heaniful coastline. 

Sudten ontbreak of COVID-19 has shaken almost all types of economic activities wrldwide. Of al these, Touris 

industry has been afjected the most. The present sludy focuses on the inpact of CO VID-19 on tourism industry in hndia. 

The study reviewed the online reading material, reports and articles. 

t is comeluded that with a sel of necessary efforts und hygiene maintenance at tourist phaces, tourists cun be assurcd 

ofsecuritr and protection from the diseuse. This nwill help tourism industry for its revival. 

c RE YEEAE 1arhat Puhliration & lurlut .Jouruls is liceused Based on a vork at luup:/w.durhut. 

Introduction: 
Before the outbreak of COVID-19, the tourism industry was the lastest growing industry all over the worldl. NMany 

counlries In European contincnt, UAE and South Asan region havc bccn devcloping the lourism buSness giving them 

guod revenuc as well. Indian tourism industry was also growing well. Many countrics had recognired the importance 

of tourism industry in cconomic development willh the falling cmploynnent opportunities in taditional regions. This is 

bccause tourisin i1dustry as not just had posilive inpact on revenuc to the governinents, but also it ereated good 

impact on diucct and idirect cnploynent of pcople, such as travel agencies, hotel indusiry, tour uranagers, tour gudcs. 

Ieslaurants, local business. local artifacts and many more. 

Among lic lasl-grOWing business activilies, the lourism industry had occupied a lair position n lerus ol cmploymcnt 

lld forcign cxchange caning tliroughoul the world as well as Inlia. Available clata on tou isuu indicated tat around 

9o of the pecople in the econoy are enmployed in this sector. Tle loreign exelunge carnings fron this seetor were 

5931 million US dollars in 2005 06. India is blessed wil a wide and diverse elinutic condition, culure, history, 

beautiful coastline. 
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udden outbrcak of COVID-19 has shakcn almost all types of cconomic activitics worldwidc. Of all thesc, Tourism 

ndustry has been affected the most. The pandemie situation has affected touris1m industry consisting of travcl busincss, 

otcls, restaurants, tour agencics ctc. Further leading to unemployment, losses, less revcnue to tlhc governinent and less 

Nestment. 

Objectives: 
I. To study the impact of COVID-19 on tourism industry in India. 

2. To review the measures for the revival of tourism industry. 

Importance of Tourism Industry: 

Broadly, the rolc of tourism is summarized into following points viz. 

iOverall utilization of natural resourccs, 
Increase in forcign cxchangc carnings, 

ii) Improvement in international trade relations, 

v) Creation of cmployment or job opportunilics, 

v)Development of markets or busincss, 

vi) Incrcase in national income, 

vii) Contribution to the government revenue, 

viii) Helps cconomic developmcnt and 

ix) Regional development. 

Having known about the above role of tourism industry, let us study how the tourism industry has becn affected 

severely due to COVID-19 in India. 

Review of Literature: 

A. Tourism Industry before CoVID-19-

I. GDP share of Tourism Industry: 

a. Article by Nidhi Singh, on "The Impact of Covid-19 on Travcl & Tourism Industry in India and its Fulure" 

on 30th April 2020. In 2018, travel & tourism contributed 9.2% in India's GDP. She also pointed out that 

the restaurant industry in India, had an annual turnover of 4 lakh erore ($53 billion). 

2. Creation of Employment: 
a. Article on "COVID-19 - Impact on Travel and Tourism in India" published on 7th Sept. 2020. As per 

IBEF report, 4.2 crore jobs were generated in 2019 by tourism industry, however as per FURAL report a8 

million pcople have lost their jobs due to pandemic. Indian states like, Rajasthan, Cioa, Sikkim and Keral 

who highly depend on revenuc from tourism arc severely alfected. 

b. In 2018 tourism industry' generated 26.7 million jobs. The author pointed oul that the tourism industuy not 

only eniploycd workers in cities but also provided an employment to rural populalion. Futher she gave 

statistics the tourism scctor, stating that il accounted lor 12.75% of employnment in India, 5.56% of it is 

dircct and 7.19% is indirect. She mentioncd that, over 87 uillion people were employed iuu the travel sector 

in 2018-19 in India. This industry provided dircct enploynentto more than 7 million people. Adding to 

his Singh mentions about lndia's air transport industry wlhieh employed over 400,000 people directly an 

940,000 are employed in related supply clains. 

or707 Reer RevleWeR Journak 
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C. Goswami A. & Nirupama S. (2020) stated that the Indian tourisnm industry cmploycd 8.75 crorc pcople (12.75 per eent of the total employcd population in 2018-19). Mostly overing the population from the 
ospilality industry, tour opcralors, lravcl agcnls, homcslay owncrs, drivcrs, guidcs, small tradcrs, arlIsans 
ctc 

13. Tourism Industry after COVID-19: 
. Inpact on GDP-

Goswami A. & Nirupama S. (2020) pointed out that the seclor also has slrong forward and backward 
a. 

linkages to other scctors such as agriculturc, transport, handloom and s0 o11. Thc authors critically pul that 
he disruptions in tourism sector will render many pcoplc in uncmployed. Continuing that they statcd that 
the food and hospitality sector is alrcady recling under prcssure from high fixed costs and no footfalls. 
The authors statcd that the Fedcration of Associations of Tourism and lHospitality Industry (FAITH). Ihas 
estimateda loss of Rs 10 lakh crore for the industry duc to COVID-19. This will also impact inflow of 
forcign tourists, which mcans a drastic fall in forcign cxchange carnings which was closc to Rs 2,10, 981 
crores in Q1-Q3 2019." 

Business Standard viewed that the lndian tourism industry's projected revenuc loss would be of Rs 1.25 
b. 

(rillion in calcndar 2020 as a fall out of the shuldown of hotels and suspension in light operations aller 
the onset and sprcad of the coronavirus (Covid-19) pandemic. 
During April-June, the Indian tourism industry is cxpected to book a rcvenuc loss of' Rs 69,400 crorc. 

denotng a ycar-on-ycar (y-0-y) loss of 30 per cent." 

2. Impact on Employment: 
Goswami A. & Nirupama S. (2020) stated that thc Indian tourism industry cmployed 8.75 crore peoplc 

. 

(12.75 per cent of thc total employcd population in 2018-19). Mostly overing tlhc population from the 

hospitality industry, tour operators, travcl agcnts, homestay owners, drivers, guides, small traders. 

artisans clc. So, il can be said that due o COVID-19, touris1m industry's employment has reduced to tlhat 

extent. 

b. As per Nidhi Singh also tourism industry has lost 12.75% of cmployment in India, 5.50a olit is direet 

and 7.19% is indirect. Further The restaurant industry in India, which crcated jobs to nore than 7 million 

people has bcen lost. She also pointed the loss of employment in lIndia's air transport industry which 

Cployed over 400,000 people directly and 940,000 are employcd in related supply ehains. 

. Impact on Foreign Exchange Earuings-

An article in the Business World stated that "During I12 2020, assuuing the vinus impact subsiles, We 

cxpect FTAs to still be lower affccting the FE:lis (loreign excange carnings) by about 50 per cent to reach 

Rs 56,150 crore vis-à-vis Rs I12,300 crore during I12 2019," the report sitid." 

Aviation business lhas been allecled due to the p:ndemie siluation. "Itis one of the biggest hit industries, . 

us sector has a higl1 probability of sullering st lionn lie recession without lie dinect intervention from 

thc goveInnent. Since pcople are unlikely to travel for leisure for months to cone, it will inpact the 

inllow of tourisls in all the countries drastically rcdicing the moey low in this sector." 

4. Impact on Domestic tourisni: 

JjiHLaGeliiprU0 
S7ANA 
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a. Given various travel restrictions imposcd by the Indian governmcnt as well as governments across the 
globe, forward bookings for various confercnees and lcisure travcl bookings to forcign destinations have 

already becn caneelled. In India, most of the summer holiday bookings (for the stales of Kerala, Rajasthan 
and Goa) have also been cancclled (about 40-50 per cent), thercby impacting doincstic tourism. 

b. The National Restaurant Association of India (NRAI) which represcnt the majority of Indian restaurants 
had advised its members to shut down their dine-in services when the lockdown began which majorly 
impacted the dinc-ins, pubs, cafes and also food delivery platforms such as Swiggy and Zomato wlhich 

laced drop of 60% in revenue. " 
5. Impact on MSME sector: 

Pravakar Sahoo. Ashwani (2020) estimaled that India's MSME sector may have a decline of' 2.I per cent 

and this loss of 5.7 per cent. The writers further evaluatcd that, the loss is more skewed in manufacturing 

. 

scctor to the tune of 3.5 per ccnt in scenario A and 8.3 per cent in thc scenario D. furthcr they stated that 

the MSMEs dcaling in trade and other services activities can bcar the declinc in GVA in the range of 1.4-

4.5 per cent. So, they concluded that thec impact of the pandemic across seclors and in different scenarios 
of completc and partial lockdown and at differcnt levels of capacity utilization is massive on the Indian 
cconomy. The impact is particularly scvere on trade, manulacturing and the MSME sector which 

contribute substantially to India's employmcnt and growth." 
Methodolog: 

fcrent online material has been refered to undcrstand thc statistics of the COVID-19 issuc. Governient surveys 
d reports are also reviewed to st udy the issuc. 

dings: 
ound out that the tourism sector has becn hil worsc than any othcr scclor duc to COVID-19. Tourisnm sector has 

t affected foreign cxchange carnings from international tourism but also affecled domestic tourism in India. 
gh the majorly affccled scctors include travel and tourism, logistics, auto, mctals, drugs and plhamaceticals 
tuil, among others, education as we know it, las complctcly changed and is inpactel too." 

slions: 

t IS Suggested to identify arcas, where public-private partnership approach and collaborative management can be 

prevailcd for the development of tourisn industry is necessary for tlhe revival. 

It1s suggested to provide sanilary and hygiene services al the tourist spols and us ol these should be maunlalory 
lor hotels, restaurants, and other eale1Cs. 

I 1s sugpcsted that promotional cflorts iare to be underaken to publicize lourisUn sjols and its hygICNe clloits. 

Morc publicily of tdhe govemcnt effots to develop tourism siles of ndian states Iced to be iven 
Pcople should be assured of the availability of imunity foods, yopa or nedical touI Isnn 

ummary and Conclusions: 

IS Sumiariscd hal the tourisn mdustry alter tlie ndenmc can be jevivcd. Willi he nlrolucton ael enlorcemenl 
precautionary steps to control the disease, the touis ndusti y can iegaIIn ils asl stiatus. 

S COnchded that slowly the doniestic touris in lnda is trying lo iuprove the louiusnn busness in pronucnl touist 
Ces in diffeient states of India. It can be expected (lhat dhe inlernational tourisnu would als0 Negain its position Car 

urc. 
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A STUDY ON IMPACT OF SOCIAL MEDIA ON BUYING BEHAVIOR OF 

YOUNG MINDS 
  

Saummya Rai 

Assistant professor, Sheth NKTT college of Commerce and  Sheth J.T.T. College of Arts, Thane (W). 

 

Abstract: 

Social media is the most recent form of media and have also gained astounding worldwide growth. It has become a part of 

everyone's life. Social media is a very broad term and really encompasses several different types of media, such as videos, 

blogs, etc. It is a place where you can transmit information about other people. Social media is a vehicle for communication 

and it let everyone share content that other people can share, in turn, with their online connections. It provides young people 

with a range of benefits and opportunities to empower themselves in a variety of ways. Young people can maintain social 

connections and can access more information than ever before. It has become a place where we spend many hours of the 

purpose of business or leisure or socializing with others or other purposes. The present study attempts to find out the impact 

of youth in the usage of social media especially college students in various fields of arts and commerce streams. The study 

compromises of 130 students selected randomly from various academic institutions in Thane city. 

Keywords: Social media, youth, buying behaviour. 

 

Introduction: 

As per oxford dictionarysocial media are interactive technologies that allow the creation or sharing/exchange of information, 

ideas, career interests, and other forms of expression via virtual communities and networks. 

Nowadays the cost of attracting customers can be massive, so it’s important to keep them while we engage with them. 

Engagement will exist if the consumer is interested in buying and consuming more goods. Constructing a powerful brand with 

a positive viewpoint leads to the brand being the preferable and unique and over time the brand loyalty will be built. Modern 

consumers are exposed to a great number of advertising messages daily, as a result of which they quickly react by buying. 

Media has a vital role to play in enhancing desires among females to buy various products ranging from foods to cosmetic. All 

formats of media including print, electronic and social media have become the most effective factor influencing consumers 

especially those housewives who watch television and use online networking sites to purchase different goods.  

Social media is the most recent form of media and have also gained astounding worldwide growth. It has become a part of 

everyone's life. Social media is a very broad term and really encompasses several different types of media, such as videos, 

blogs, etc. It is a place where you can transmit information about other people. Social media is a vehicle for communication 

and it let everyone share content that other people can share, in turn, with their online connections. It provides young people 

with a range of benefits and opportunities to empower themselves in a variety of ways. 

From the beginning of the 21stcentury, social media is in progress. People belonging to different age groups use social media. 

Social media plays a vital role in life. Information Technology (IT) changed the living standard. These tools provide several 

ways of interaction and different opportunities to learn foreign languages through worldwide. The world become a global 

village due to social media.  Users can connect with other people within seconds and share their ideas and give comments by 

video conferencing. People of different culture can also talk on any issue. Social media links the people to their culture by 

showing different documentaries. Students use social media for learning purpose, for entertainment, and for innovation. 

A social media is an online platform which people use to build social networks or social relations with other people who share 

similar personal or career interests, activities, backgrounds or real-life connections. The impact of social networks on young 

people is significant. It is becoming increasingly clear that social networks have become part of people’s lives. Many 

adolescent people are using their laptops, tablet computers and smart phones to check Tweets and status updates from their 

friends and family. Due to the advancement in technology, people are pressured to accept different lifestyles. Social networking 

sites can assist young people to become more socially capable. Social media is a web-based form of data communication. 

Social media platforms allow users to have conversations, share information and create web content. Social media has different 

forms, together with blogs, micro-blogs, wikis, social networking sites, photo-sharing sites, instant messaging, video-sharing 

sites, podcasts, widgets, virtual worlds, and more. Billions of people around the world use social media to share information 
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and make connections. On an individual level, social media allow us to communicate with our friends and relatives, gain 

knowledge of new things, develop your interests, and be entertained. 

Social Media is a innovative idea with a very brilliant opportunity with additional scope for advancements. With the 

advancement of social media many organizations are making use of this medium to better their practices. With the use of social 

networking we can advertise or communicate in a more efficient way. Likewise people don’t have to rely on the media or TV 

to get their daily dose of news it can all be obtained from a social networking site. People can track or get information from 

all over the world. 

The social networking site on (SSN) is a platform for providing the youth a golden opportunity in exchanging knowledge, 

finding employment and social quotient among them. The youth specifically interested and sharing the personal experience, 

video and picture. There are two main impacts one is positive impact, and other one is negative impact. The Positive impact 

deal with the SNS helped for youth population in a various aspect. Now a day the young population lived in various location 

to share material on an experience person and using the research purpose. 

 

Review of literature: 

Paul Kirschner and ArynKarpinski define Facebook and other social network sites as an online directory that allows people to 

find their friends, family and colleagues through looking them up on social network sites (Kirschner and Karpinsk, 2010). 

Curtis states that teens all over the world are starting to lose interest in the use of Facebook and are using Snapchat, Twitter 

and Instagram (Curtis, 2013). Victoria Rideout states that, among the younger generation, the time they spend on social media, 

what she calls ‘entertainment media’ is “more than twice the average amount of time spent in school each year.” (Rideout, 

2012, p. 5) .She also adds that an American child spends on average seven and a half hours a day just for having fun on the 

media, not only that, but they multi-task, between all the different media they use. For example, they can be listening to music, 

sending a tweet and also posting on Facebook. Rideout says, that since social media is seven days a week, unlike school or 

having a full-time job, over the years the amount of time one could spend over the internet “has exploded” (Rideout, 2012, p. 

. Abelardo Pardo believes that technology offers a platform for innovation, and allows its users to express their opinions about 

how they feel towards the information being published. He adds that, social media is also a platform that allows students to 

interact with one another, with their teachers and communities that share their same education. Pardo also states that these 

types of interaction are “an essential part of how humans learn.” (Pardo, 2013, p. 45) Kirschner and Karpinski, discuss Wim 

Veen’s new term, “Homo Zappiens”, which refers to the learners of the new generation, and the new way they use to learn. 

This new way is known as “meta-cognitive skills,” meaning they learn on their own without the need for instructions, it is also 

called “discover-based learning.” They also add that, the younger generation shares an unclear bond with technology since 

their birth, leading them to multi-task. They note that 46% of the younger generation who access the internet use it to help 

them with their school assignments (Kirschner and Karpinski, 2010). June Ahn discusses in her research a theory called 

‘Signalling Theory’, this theory refers to how individuals on social network sites present themselves, and develop their 

identities and build trust with others. She also adds that, by having many friends on the different platforms, this causes the 

individual to lose the trust of their friends because they start adding people they do not know, to show others how popular they 

are (Ahn, 2011b). 

 

Objective of the Study 

• To understand social media and its various uses. 

• To understand buying behavior of young people on social media platform. 

• To analyze various factors like convenience, brand awareness, variety, accessibility etc.  

 

Research Methodology: A sample of 136 students were taken. Questionnaire was designed to collect primary data from the 

selected sample.  In questionnaire, Likert scale (Strongly Agree, Agree, Disagree and Strongly Disagree) was utilized. 

 

Research Findings: 
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1) Type of social media platform. 

 
2) Age  

 
3) Social media purchse by the youth 

 
4) Use of social media for purchases 
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5) Is social media safe? 

 
Conclusion: New media have been established over the last decades. An increasingly critical place in the lives of young 

people, providing numerous challenges and opportunities. Social media is one of the fastest modes of communication and it 

has huge impact in shaping the personal lifestyles of youth. As the impact of new media continues to expand, it will be 

important to develop evidence-based approaches to encouraging and making more effective use of social media in young 

people.From the above data, it can concluded that youth still uses social media for entrainment purpose. Most of our younger 

generation is not using social media to its full potential and still using conservative buying techniques. 
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Abstract -

In the Post-coVID era, the different sectors have undergone massive changes, the 
not an exception to this. Educationists, students and policy makers and other stake 
giving their opinions and suggestions with respect to new education system. A 

Learming Systen (BTLS) may prove to be a new normal Therefore, it is important 
to think about various pros and cons of the Blemded Teaching-Learning System. The 
aims to understand, analyse the pros and cons of Blended Learning System and t 
Author of the study hypothesized that Blended Teaching-Learning System is g 
COVID period. However, it is imperative that sufficient and affordable internet co 
necessary infrastructure is available for BTLS. Author has taken primary data thrc 
method from the stakeholders, i.e., students, parents and teachers of various colle 
is concluded that taking into consideration the post-COVID issues, Blended Teachi 
would be a new normal. However due precautions and sufficient infrastructure wo 
best results. 

Keywords - Blended Teaching-Learning System (BTLS), Covid-19, education po 

and teachers 

Introduction- Research Methodology: 

Researcher has made use In the Post-COVID era, the different sectors 
have undergone massive changes, the education 

system is not an exception to this. Educationists, 

students and policy makers and other 
stakeholders have started giving their opinions 

and suggestions with respect to new education 

system. A Blended "Teaching-Learning System 
mav prove to be a new normal. The quality of 

consisting of books, journi 
have an update on the issue. 
undertaken prinary data f 

students (244), educators 
parents54). Teachers f 

Ci colleges of Thane ci 

questionnaire to fill up 
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