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CHANGING DIMENSIONS IN TOURISM INDUSTRY- AN OVERVIEw 

Dhanashree P. Sawant 

Associate Professor, Department of Economics, Sheth NKTT College, Thane 

ABSTRACT 
The study deals with new dimensions in tourism business, such a, eco-tourism, natural tourism, agritourism, 
health tourism, medical tourism, religious tourism, cultural tourism, wildlife tourism, adventure tourism and 
sport tourism. The objective of the study is to study the changing dimensions in tourism and the prospect of 
tourism in . ia. I is hypothesized that the new dimensions in tourism would lead to an increase in employment 
and national income. The study used secondary data for the analysis of new dimensions in tourism. Due to lack 

of data since many types of tourism are yet to start in India on a large scale. It is concluded that the new 
dimensions in tourism are developed in India and worldwide. Broadly tourism has contributed to increase in 
government revenue of countries in the world and specificaly in India the new types of tourism which are 
initiated in different parts of India and the new dimensions which are yet to be developed, have a bright future 
in coming years. 

Keywords: Eco tourism, agritourism, religious tourism, health tourism and adventure tourism. 

INTRODUCTION 
From very ancient times voyage had been integral part of mankind. The reasons for travel ranges from 
conquering the places to rule over the captured country, or as a refugee, or to fleeing away from the spread of 
epidemic diseases, or to get education or for religious reasons. Bhatia (2007) has given various reasons for 
travel such as, trade and commerce, pilgrimage, pleasure travel to Roman Empire, spas and seaside resorts in 
European countries, development of rail and road transport, ocean transport etc. have contributed to the growth 
of tourism in the world 
The study deals with different dimensions of tourism such as tourism, such as, eco-tourism, natural tourism, 
agritourism, health tourism, medical tourism, religious tourism, cultural tourism, wildlife tourism, adventure 
tourism, sport tourism, beach tourism and special interest tourism. 

OBJECTIVE 
The objective of the study is to study new dimensions in tourism business and the prospect of tourism in India. 

HYPOTHESIS 
It is hypothesized that the new dimensions in tourism would lead to an increase in employment and national 

income 

SCOPE AND LIMITATIONS 
The study used secondary data for the analysis of nevw dimensions in tourism. On account of lack of data since 

many types of tourism are yet to start in India on a large scale. 

REVIEW OF LITERATURE 
The different forms of tourism have shown phenomenal growth in last few years. There have been various 
interpretations about different types of tourism. Some of them are discussed below. 

i)Ecotourism 
This form of ccotourism is developed recently in India. It encourages the sustainable preservation of naturally 
endowed factors. As far as Indian ecotourism is concerned, tourists can go to places like Kaziranga National 
Park, Gir National Park and Kanha National Park. 
pristine and relatively undisturbed natural areas, intended as a low impact and often small-scale alternative to 
standard commercial mass tourism. Barbuddhe (2014) states that the main value of the cco-tourism is its 
potential for promoting alliance among environment and nature and conserving and developing it. Andage 
(2017) states that the concept of eco-tourism as, "a tour in which the environment, the soil, water, plants, 
minimum pollution, use of bio-energy and encouraging local people in the process of development and creating 

Ecotourism is a form of tourism involving visiting fragile, 

a love for nature". 

As pointed out by Bansal et al (2015), eco-tourism has been perocived as an excellent tool for promoting8 
development. He argues that since tourism provides significant economic benefits, enployment opportunities 
and aditional income to the local people; it is necessary to make efforts to sustain it in the rural areas. The 

study argues that in Maharashtra the state government has not taken enough steps to develop eco-tourism in 

Ratnagiri district. 
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ABSTRACT: 

Owing to globalisation and other economic reforms initiated by the government, the region earns a good 
amount of foreign exchange for the exports of famous Alphonso mango, cashew nuts and fishes. The 

government of Maharashtra announced "Tourism Policy' in 2006 as well as in 2016 and long-term vision for 
the year 2025. The policy covers development f infrastructure, accessibility to amenities, recreational 
jacilities, conservation of heritage sites, rural and cultural tourism, public-private-partnership, development 
and control of tourist destinations and many other reforms. The study aims to study growth and impact of 
tourism industry in Ratnagiri district. It is hypothesized that tourism industry is growing fast in the district and 
has a good economic impact. The study uses ANOVA and Chi-square techniques for analyzing local people's 
responses. i is concluded that tourism industry is growing fust in the district and has a god economic impact. 

Key words: Tourism industry, local people, economic impact, tourism-based services and district GDP. 

INTRODUCTION 
Konkan region includes four districts, viz. 1) Sindhudurg, 2) Ratnagiri, 3) Raigad and 4) Thane (Mumbai & 
Navi Mumbai). Konkan region is surrounded by four boundaries. To its south is Ajgaon in Sindhudurg district 
and Gholvad in Dahanu Taluka, Thane is to the north of Konka 
and it has range of Sahyadri Mountain to its east. Konkan is endowed with all round natural beauty which 

makes it attractive for tourists. Traditionally speaking, Konkan population is engaged with cultivation, fisheries, 
horticulture and floriculture. Main crops of the region are rice, ragi, mangoes, cashew-nuts, kokum, coconut, 
betalnut, and flowers like marigold, aboli, lily and champa are produced on a large scale. 

The long strip of Arabian Sea is to its west 

Owing to globalisation and other economic reforms initiated by the government, the region earns a good amount 
of foreign exchange for the exports of famous Alphonso mango, cashew muts and fishes. Other sources of 
livelihood are fisheries, dairying and poultry. Industrial activities are mainly supported by Maharashtra 
Industrial Development Corporation (MIDC) estate. Food processing and fruit processingg activities also run of 
a big scale in the region. 

The region has great potential for tourism. There are numerous tourist attractions like beaches, temples, ancient 
forts and palaces, waterfalls, hill station, historical monuments and wildlife. The rapid growth of tourism is due 
to rise of middle class, increase in income, improved facilities, improved connectivity and of course the 
government's tourism policy. The government of Maharashtra announced "Tourism Policy' in 2006 as well as 
in 2016 and long-term vision for the year 2025. The policy covers development of infrastructure, accessibility to 
amenities, recreational facilities, conservation of heritage sites, rural and cultural tourism, public-private 
partnership, development and control of tourist destinations and many other reforms. 

BRIEF REVIEW OF RATNAGIR 
The district is blessed with unlimited beauty which attracts many tourists. It has a variety of tourist spots such as 
Ganesh tenmple at Ganpatipule, historical monuments of Lokmanya Tilak, great Marathi poet Keshavsut and 
freedom fighter Swatantryaveer Savarkar, Thibaw palace, Marleshwar temple at Sangameshwar, Ganga water 
spring at Rajapur, Lord Parshuram temple and many more such tourist spots. The district is a blend of Northern 
and Southern culture. The main festivals celebrated in the district are Ganpati and Gaouree festival in August or 
September, Shimga or Holi in March, folk arts and dances like Dashavtar and Jakhadi. 

OBJECTTVES 
1. To study tourism industry in Ratnagiri. 

2. To analyse the impact of tourism industry in Ratnagiri. 

HYPOTHESES 
1. Tourism industry is growing in Ratnagiri. 

2. Growth of tourism industry has improved the economic conditions in Ratnagiri. 
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Degrees of Freedom = n-l = 17-1= 16
As Ho is one sided test, we shall apply a one tailed test for determining the rejection region at 17%level of
significancewhich come to as under, using table oft-distribution for 16 degrees of freedom.
R: t < -1.8165
Observed value oft is -1.8165which falls in the range of rejection region; hence we reject Ho at 16percent
and conclude that sales promotional campaigns using social media give rise to numbers of user & hence
SocialMedia is directly related to growth rate of business.
Conclusion: there exist a direct relation between social media promotion tools and growth in the number
of customers attracted.
Questions were also asked regarding the frequency of the social activeness of the entrepreneurs on the
digitalmedia across all the :tA~::,'~:,.:;';~~~~: .

It was observed that: majority of the teenage entrepreneurs are not that socially active on digital marketing
applications. The main reasons for not being so socially active were:
a. lack of social/professional circle
b. inadequate market knowledge
c. limited exposure outside college premise
Suggestion for these entrepreneurs: College should conduct competition based on digital media marketing.
Guest lectures from industry resource person having relevant experience. Training exercise conducted
during regular lectures
Next we enquired about whether those people regular check their crowd momentum or crowd retention
generated on social apps; the result was also disappointing since there was little or no follow up conducted
by the students.

DO YOU CHECK THE SOCIAL APPS FOR
CROWD GATHERED?

o.
Conclusion & Closing Remarks:
Here we can now conclude, that the social media is a boon to the youth of the young and developing
nation. But it has to be seen that appropriate and effective use has to be conducted. Sometimes overuse
and abuse of these marketing channels can also be a serious concern for productive use of media tools.
However, the rate of growth through which business is flowing in can be seen in the above sample testing.
Thus, social media is a widely accepted dynamic channel in the field of marketing.

References:
1. Castronovo, C. and Huang, L. (2012) Social Media in an Alternative Marketing Communication

Model. Journal of Marketing Development & Competitiveness, 6, 117-136.
2. Modi N. D (2017)yuvadevobhava, yuvashaktidevobhava, Youth power convention, New Delhi.
3. Zadeh, A. H., &Sharda, R. (2014). Modelling brand post popularity dynamics in online social

networks. Decision Support Systems, 65, 59-68.
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e. Product reviews compared with past users
f. Image of the product also gives a product perception

The following are the objectives of the study:
• To study the importance of use of social media amongst teenage entrepreneurs.
• To study the rate of growth of business run by teenage entrepreneurs that are using social media as a

tool for marketing.
• To study the impact of digital marketing on gathering crowd on social media.
• To study the significance of practical course work in college to boost social entrepreneurship.
• To study the cost effectiveness of social media entrepreneurship.

Hypothesis -
Do - There is no growth in customer's attraction by using social media.
H, - There is growth in customer's attraction by use of social media.
Now lets us consider our null hypothesis - which states that there is no relation between the social media
tools used and the expected growth achieved in the field of
We have taken a total of 17 samples. All those were students between the age group of 16 to 21 years of
age completing basic graduation course. All of them were also socially active and conducting some or the
other business and marketing it through social media. We have studied the growth that has taken place in
h . busi . th h d k di al . Th I d 11 d . f 11t err usmess since ey ave un erta en 19It campa1gns. e sampJ e ata co ecte 1Sas 0 ows:

Customers Attracted Difference Difference Square
Student Before promotion After promotion D 1)2

1 12 8 4 16
2 53 59 -6 36
3 28 28 0 0
4 23 25 -2 4
5 2 6 -4 16
6 18 30 -12 144
7 6 20 -14 196
8 90 114 -24 576
9 32 28 4 16
10 12 31 -19 361
11 120 96 24 576
12 14 40 -26 676
13 8 9 -1 1
14 3 5 -2 4
15 61 66 -5 25
16 47 49 -2 4
17 5 8 -3 9

n = 17 D,--88 (Du_2- 2660

cr=

cr=
2660- 26.79x 17

16

= 2660-455.446/16 = Sq. root (137.78) = 11.737

t = LD~ - (D1)2 x n
o /...;n

t=-5.17-0
11.737/m

-1.8165
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"Growth of teenage entrepreneurs using social media marketing"

Dr. Pallavi A. Shah', Vibhav Rajendra Galadagekar-

1. II C Pricipal, Sheth NKIT College, Thane
2. Assistant Professor, Sheth NKIT College, Thane

Honourable Prime Minister said the words to young India as 'yuvadevobhava, yuvashaktidevobhava'.
Such was a blessing to the inspired and motivated minds of our Young-star nation. A youth is a person
between the age ranges of 15 to 29 years as per National Youth Policy, 2014. As of 2021, the youth
population of India would stand as high as 34.1%. These young Indians aren't just educationally qualified,
academically strong but are also creative, innovative and have a spark to rise above expectations and leave
a new mark of their names on every field. They are exploring various new avenues to work, earn money or
make a reputation. Since 20ID, we are fmding newer things to earn money, new business ideas to generate
revenue or events just to satisfy our hobbies. Unemployment rate will be hitting the rock bottom and at
present is at all-time high. Youths have also understood that it is the time to find unimagined ways to earn
money. Make-In-India moment has also pitched in at the right time, Mudra is providing loans without any
security or collateral etc is now favouring the youth entrepreneurship. The latest report indicate that India
is among top 3 countries using cellular devices.With data prices dropping out, all people now are having
4G data cards. Ideally this is the right opportunity for the youths to exploit the Web of Social Media,
which is free, cost effective (absolutely free), has a large reach and is socially appealing. So, this paper
would try and found out the following relations between the youth, social media tools, cost effectiveness&
crowd retention techniques.
To attract more crowd, it was seen that on some occasions work as booster and enthusiastic buyers are
more encouraged in that way to shop using digital media. Even physical stores are mostly using websites
on large scale to create a brand awareness and improve loyalty. Physical storage of commodities is an
ancient technique now. Most common way is to outsource the production or produce just in time as
requirement arises. The most of the cost related to the physical layout of the store is absolutely nullified.
Also, the ancillary cost associated are being reduced substantially. The attractive showrooms and posh
officesare now converted into appealing websites.
It is creating a parallel economy of create a plastic and artificial money by way of reward points, bonus or
loyalty points which can be converted or straight way reduced from the overall bill. This may attract more
customers to shop frequently with lure of redeeming the accumulated points. Also, this small discount
coupons distributed keeps a steady flow offuture revenue.
Teenage are becoming self-employed, independent and creative to earn a money through creative and
innovative means. They are fmding newer avenues to create a Unique Service Provider (USP). When they
are creating a new service or product, people are curious to try out the new stuff.
With low or even zero investment, a student can start a business account across social media which results
into his direct interaction with potential customers.

Use of social media provides the following benefits to the users:
A. To Entrepreneurs:
a. Reduced cost of production:
b. Reduced wastage of printing & stationary material
c. Greater reach to large audience at one go
d. Appealing layout, textures and designs
e. Use of creative media to fascinate the end user
f. Multi-levelmarketing possible
g. Customer mostly make impulse buying decisions
h. No worries about the budget constraints for advertisement
1. Higher recall changes about the brand by customers
B. To Customers:
a. Easy to understand
b. Could browse at own convenience
c. No extra space required for storage
d. Shopping experience is enriched

455

Free Hand Highlight

Free Hand Highlight



Industry 4.0- Engaging with Disruptions ISBN-978-93-89529-36-4

71 Futurology: Managing Business in the Age of Technological Disruptions 437
Dhanashri Havale, Madhoosudan Patil

72 A Comparative Study on Patient Satisfaction in Different Suites (In Patient Department) 442
and Recommendation to Increase Patient Satisfaction
Dr. Abhishek Jungi

73 Synthesis on Perceived Risk, Risk Dimensions in Online shopping (A Study Based on 449
Online Consumer)
Prof. Sudeepta Banerjee, Dr. T. J. Vidyasagar

74 Growth of teenage entrepreneurs using social media marketing 455
Dr. Pallavi A. Shah, Vibhav R. Galadagekar

75 E-Commerce and IT impacts on global trend and market 458
Prof. Harjinder Kaur,., 76 E-Commerce: A Study on Benefits and Challenges in an Indian Economy 462
Dr. R. M. Khilare

77 Analyzing Consumer Behaviour Towards Organic Food With Special Reference in 465
Pune
Dr. Kajal Maheshwari, Dr. Anuradha Phadnis

78 Analysis Of GST Audit Procedures Under The New Regime of GST In India 471
Piyush Mishra

79 Impact Of Artificial Intelligence on Sales 477
RahulRay

80 Direction and composition of India's foreign trade 482
Satyendra Dhakre

81 A study on Fintech market in India 488
Stephen Tambe, Falguni Patnaik, Archana Kumari

82 Green Finance: An Approach towards Sustainable Finance 494
Deeplaxmi Padalikar, Akshay Bhadane

83 Advance and modem Technologies in Pharmaceutical Industry 499
Shivani, Brijesh, Sneha, Monali

84 A study on preferred investment avenues among Women Employees 503
Pallavi Bhondwe, Dr. Leena B.Dam,.., 85 Influence of workforce diversity in the organization 508
Abhishek Shah

86 To Study Importance of E-Learning & E-Detailing in Training & Development of 512
Medical Representative & Importance ofMotivation ofMedical Representative
Kunal Uttekar, Rajeshwar Indalkar, Aniket Dangare, Nikhil Musale

87 From Asian Giants to Future Superpower: India & China 521
PoojaP

88 Artificial Intelligence Role In Pharmaceutical, Biotechnology Industry 528
Neha Singh

89 Emerging Trends And Practices OfMarketing In Pharmaceutical Industry 533
Shraddha Pawar, Mithilesh Fredricks

90 Competitive Study of Amazon and Flipkart towards Consumer Satisfaction 538
Aniket Aher, Aniket Randive, Umesh Patil

91 Analysis of Marketing Strategies For Lead Generation of Dental Products (Water 545
Flosser & Natural Toothpaste
Amol Kelkar, Dhiraj Borchate, Mishel Baheti

92 A Study On Sale Of Britannia Cheese In Pune Under Expansion Project Focusing On 551
The Retail Market Of Britannia Industries Ltd.
Manish Mundra

93 A theoretical Background of Ownership patterns and Corporate Governance 562
Mrs. Krishika S. Chandwani, Dr. Amol Gawande

94 Demonitisation: A Legal Analysis, Shubhankar Dam 568

iv

Free Hand Highlight



Copy Rights:

All rights are reserved with Dr. D. Y. Patil Vidyapeeth's, Global Business School

and Research Centre, Pune. No part of this publication may be reproduced or

transmitted, in any form or by any means, without permission. Any person who

does any unauthorized act in relation to this publication may be liable to criminal

prosecution and civil claims for damages.

ISBN: 978-93-89529-36-4

Printed and Published by:

Success Publications

Radha Krishna Apartment, 535, Shaniwar Peth,

Opp. Prabhat Theatre, Pune - 411030.

Contact - 9422025610, 8806664858, 020-24433374, 24434662

Email-marketing@sharpmultinational.com

Website- www.sharpmultinational.com

Edited by:

Dr. Chetan Chaudhari

Director- GBSRC

Dean- Faculty of Management

Dr. D. Y. Patil Vidyapeeth's

Global Business School & Research Centre

Tathawade, Mumbai Bangalore Highway

Pune 411033, Maharashtra, India

Tel.: +91 02067919400

Website: gbsrc.dpu.edu.in

ii

Free Hand Highlight



DPU
Dr. D. Y. Patil Vidyapeeth, Pune

(Deemed to be University)
(Re-accredited by NAAC with a CGPA of 3.62 on a four point scale at 'A' grade)

GLOBAL BUSINESS SCHOOL & RESEARCH CENTRE

Presents

INTERNATIONAL RESEARCH CONFERENCE PROCEEDING

On

"INDUSTRY 4.0- ENGAGING WITH DISRUPTIONS"

(Monday and Tuesday, 30th September&}It October 2019)

Free Hand Highlight



Free Hand Highlight





~~~ . ... .. •.. ~~~~<t?_K. :.COLLE~~C:F~:~~F~:~~~~~:C~O~~:~~~,TH:N~~'~"'("""- ...JIoo-o~\ ~~

~~1-<.)~ ONE DAYMULTIDISCIPLINARY INTERNATIONAL 'f!".~~~.~.i.;.~.~...,j
~ ..~~:;. CONFERENCE ~'~~
~~.3 ON ~~~r~ HERITAGE AND ONGOING INNOVATIONS: ~~ .
.;:;; THE MAGIC OF ACHIEVING UNREALISTIC HEIGHTS G~

.. ~

Free Hand Highlight

Free Hand Highlight

Free Hand Highlight

Free Hand Highlight



International Journal of Advance and Innovative Research
Volume 6, Issue 1 (XXXV): January - March, 2019 ISSN 2394· 7780

THE CORPORATE SOCIAL RESPONSIBILITY AND CORPORATE GOVERNANCE - A TOOL
FOR BUSINESS ETHOS

PallaviShah

ABSTRACT
This paper intends to explore Role of CSR & CG in Business growth. Expansion and economic development.
The Changes to society and the business environment at the beginning of the 21st century that brings
Corporate Social Responsibility (CSR) and Corporate Governance (CG) under the spotlight with ever­
increasing levels of shareholder, public and governmental scrutiny. CSR and CG are quickly becoming
watchwords for every boardroom, major investor and all other organizational stakeholders at larger extend.
The emerging need is to demonstrate that the organization is directed, managed, organised and internally

') controlled with thorough consideration of stakeholders' expectations and of the impact of the organization on
stakeholders - economically, environmentally and socially.

Both CSR and CG are concepts that allow organizations to operate profitably yet in a SOcially and
environmentally responsible manner to achieve business sustainability and stakeholder satisfactions is
concerned with the impacts that the activities of an organization have on the social, Environmental and

,., economic environment in which it operates. CG is concerned with the Manner in which the senior management
or Board of Directors direct, manage and control the Organization and relate to shareholders. The concepts
cannot be mutually exclusive but merge Together, each offering a different yet complementary perspective on
the activities of an organization, to form a robust strategic business management tool. The aim of the CSR and
CGmanagement system is to define, understand and improve the balance between entrepreneurship and ethical
practice. Organizations must demonstrate this core organizational competence, not only to investors but also to
other stakeholders, to comply with requirements of the escalating CSR and CG agendas. In other words,
directors and managers of organizations must run their businesses profitably yet also be accountable for the
impact of the actions of their organizations. Therefore, the key challenge for organizations is tofind sustainable
solutions that address their Triple Bottom Line (TBL)', i.e. economic, environmental, and social aspects of
their performance based on dialogue with their stakeholders. The development of this CSR and management
system provides the roadmap to meet this CSR and CG sustainability challenge. It takes a practical 'real world'
approach to both subjects. What is certain is that CSR and CG requirements have evolved and will evolve over

,., time - hence the need for a flexible management system to manage measure and improve the effectiveness and
compliance of CSR and CG.

Keywords: Corporate Social responsibilities, Corporate Governance, Business development .Economic
Development & Growth, Human resource management, stakeholders.

INTRODUCTION
Corporate Social Responsibility (CSR), can be described as, the continuous commitment by corporations
towards the economic and social development of communities in which they operate. The concept of corporate
social responsibility of large industrial groups has occupied a prominent place in the greater national discourse
on economic issues since the pre-independence era in India. Gandhi described large business as 'trusts' of the
'wealth of the people' and thus emphasized on the larger social purpose that industrial wealth should serve in
independent India. In the early days of the post- independence period, the Indian state under the heavy influence
of Peruvian socialism encouraged private industries to play an active role in the economic and social
development of the backward sections of the society, while at the same time setup a mammoth public sector for
serving larger societal interests. As Nehru's gentle socialism gave way to the more radical policies of
nationalization and extensive state regulation of the Indira Gandhi era, industrial groups desperate to avoid the
draconian state policies and regulations in economic affairs resorted to large scale corporate welfare programs
to demonstrate that private wealth also played a important role in poverty alleviation and the socio-economic
development of the nation and was not anti-people.

ROLE OF CSR
• Boost in brand image and reputation.

• Increased sales and customer loyalty.

• Reduction in operating costs.

• Higher productivity and quality.
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• Technical & communication skill

• Qualitative Decision making ability
Women Entrepreneurship

Government of India has defined women entrepreneur is " an enterprise owned and
controlled by a women having a minimum financial interest of 51% of the capital and giving at
least 51% of the employment spawned in the enterprise to women".

In most countries, regions and sectors, the mainstream of business owner/managers are
male (from 65% to 75%). However, there is increasing indication that more and more women are

becoming interested in small business ownership and actually starting up in business. In addition,
rates of self employment among women are increasing in several EO countries. Although there
are no official statistics relating businesses to the gender of their owner/manager, there is a good

" deal of evidence to suggest a significant increase in female entrepreneurship.
According to the Women's Financial Network, women start businesses at two times the

rate of men. While women are starting more businesses than men, they find it harder at the outset

to grow their businesses and admittance venture capital. Women entrepreneurs constitute 10 %
of the number of entrepreneurs in our country. "All over the world there is a realization that the

best way to challenge poverty and enable the community to improve its quality oflife is through
social utilisation of poor, especially women into self help groups. Ever since independence a

number of innovative schemes have been thrown for the upliftment of women in our country.
Indian government has taken lot of initiatives to strengthen the institutional rural credit system
and development programmes. Viewing it in the welfare programmes of Ninth Five Year Plan

(1997-2002) and shifting the concept of Development to Empowerment. The Indian govemment

implemented the approach of Self Help Groups (SHGs) to uplift the rural poor women. The

empowerment of women through Self Help Groups (SHGs) would lead to benefits not only to
the individual woman and women groups but also the families and community as a whole

through collective action for development. Most women business owners in Indian organization

were either housewives or fresh graduates with no previous experience of running a business,

These women business owners were in conventionally women - oriented business like garments,
beauty care, and fashion designing, which either do not require any formalized training or are

developed from a hobby or an interest into a business, The classic example will be of herbal

queen Lady Shehnaz Hussain who started her herbal-based treatment from a relatively small

scale. In fact, she started literally from her kitchen domain to a chain of beauty parlors certainty

out across the nation and world.
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10. Women Entrepreneurship in New Era:
Opportunities and Challenges

Dr. Pallavi Shah
NKTT College of Commerce and JTT College Thane (W).

Abstract

Entrepreneurship serves as one of the important part of economic development of the

country. It is one of the largest sources for capital accumulation. In fact economic growth is the
result of the efforts taken by the entrepreneurs. Similarly entrepreneurs can enrich the economic

growth by their actions and decisions. Now many have begun to realize that for achieving the

goal of economic development, it is obligatory to promote entrepreneurship both qualitatively
and quantitatively in the country. Only active and enthusiastic entrepreneurs fully discover the
potentialities of the country's available resources -labour, technology and capital.

Introduction
In under developed economies the need of entrepreneurship is been recognized as the

major factor of growth in an economy. As the number of entrepreneurs increasing in an economy

the growth rate is high, reduction of employment and it also helps in the economic growth of the

country. Entrepreneurship serves as a facilitator of economic development of the country. It is
one of the largest sections for capital accumulation. In fact economic growth is the result of the
efforts taken by the entrepreneurs. Similarly entrepreneurs can dictate the economic growth by
their actions and decisions. Now many have begun to recognise that for achieving the goal of

economic development, it is necessary to promote entrepreneurship both qualitatively and
quantitatively in the country. Only active and enthusiastic entrepreneurs fully explore the

potentialities of the country's available resources -labour, technology and capital.
Keywords: Women entrepreneurship, challenges entrepreneurship development,

Key Elements of Entrepreneurship

• Innovation

• Risk taking

• Vision

• Organisational skill

• Optimistic
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CONTACTLESS CARDS ARE SAFE TO USE: MYTH OR REALITY.
A STUDY TO UNDERSTAND THE FINANCIAL LITERACY AMONGST INVESTORS

Dr. Pallavi Shah

"Swipe karo, aaish karo" was the moto of the of first decade of the 2151 century, wherein person irrespective of
age was happily using his debit/credit card for shopping. The Digital India movement of the NaMo Government
also boosted the use of plastic money. Ever since the demonetisation people are afraid of hoarding spare cash at
home and are seen transacting using digital wallets more frequently. PayTm recorded the highest registration in
a single day (over 130 million registration) & ever since then people were happy to use plastic money instead of

"Physical currency. What if banks provided something more of innovation to the traditional cards?

CONTACTLESS CARDS: INTRODUCTION
Contactless payments are becoming increasingly popular as it is faster and easier alternative than to enter PIN
for every card transaction. It allows you to make a payment by tapping your contactless card on a payment
terminal and complete transaction without any authentication. Short range proximity contact will require 2 em to
10 em distance from the portal to tap and make the payment in less than 1 second as opposed to lOin the
traditional cards.

COMPONENTS
These cards are embedded with RFID (Radio Frequency Identification) or NFC (Near Field Communication).
These could be stored in form of digital wallets, payment apps in smartphones or devices. No signature is
required for verification which provides a small window for fraudulent activities. EMV (EuroPay, Mastercard
and Visa) chip that is stored in the card provides larger spectrum for the point of sale transactions. Contactless
transactions could be traced back to early 2007's.

LAWS GOVERNING CONT ACTLESS CARDS
RBI has made only a bye-law to prevent misuse by keeping a Rupees Two Thousand cap on authentication less
transaction; however, no strong security measures are being made by Central Banks. Further, the magnetic strip
cards are disbanded, bank have started to issue Contactless Cards altogether; irrespective of the need or desire of
the customer. It has led to a great grievance amongst investors especially of the age group above 40 years. The

" banks are making excuses to push the contactless cards and creating hoax that traditional cards would not be
effective, they will be worthless etc. however in truth, the traditional magnetic strip cards would be still in use,
but the transaction limit would be set up to rupees two thousand only.
Electronic Fund Transfer Act (EFTA) is the federal law that governs all the financial transactions using plastic
money or e-commerce in the United States of America & on the same footing Indian Parliament has drafted an
act called as "The Payment and Settlement System Act, 2007." The act has several classical features 0 tackle the
present scenario in Indian Financial World.

The key areas of the act are:
1. Discretion of the RBI to make Committee to authorise and supervise payments

2. Authorisation of Payment Systems

3. Regulatory and Supervisory powers of the RBI

4. System Providers, duties & powers

5. Dispute Redressal Mechanisms
6. Classifications of penalties for default, fraud or misuse of sensitive information & other offences.

Even after such a regulation the banks are still seen to be working as loose canons and issuing cards without
consultation of the regulators or marginally using grey marketing strategies to lure customer base. Several
customers are facing irritation and agitation as the banks are forcing them to use the newly formed contactless
cards instead of traditional ones.

FUTURE OF CONTACTLESS CARDS
India is a country of mass opportunities. Similarly, financial world is also quite dynamic in India. Prior
Demonetization, no one had wondered that digital wallets, smart cards, plastic money etc could be used so
widely and extensively. But with just one stroke of legislative amendment, the government brought us all

419
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A study on implementation of GST and Challenges for Success 

Dr.Hlimanshi D. Mansukhani, 
Asst. Professor, Dept. of Accountancy Sheth N.K.T.T College of Commerce and J.T.T College of Arts, 1hane, (W) iN r 

Abstract: 
The purpose of this paper is to examine why GST was implemented for India and basic issues after implementatumd 

GST.The Goods and Services Tax (GST) has been the biggest tax reform in India. Looking to the global devclopments ad 
structure of developed countries, GST is the necd of the hour.It was expected that it will have a huge impact on va 
sectors of the Indian economy and to reduce tax evasion and give rise to transparency. The amount of procedural compt.a 
and paperwork will decrease immenscly due to the subsuming of many consumption taxes and bringing it under one tas th 
GST. This paper presents the challenges and issues of GST. 

Key Words:Tax evasion, transparency, Procedural compliance, Challenges 

Introd tion: 

The year 2017 will always be remembered as the year which saw the implementation of the biggest and most impon lant 
reform since Independencethe Goods and Services Tax (GST). The tax structure of India was very complex. atcentral level 
d state level various taxes were levied where was possibilities of double taxation and complicated tax system.Over Ihe 
years the newer additions of Value added tax which were made to the existing list has made issues to overlap, lack clarity in 
the tax structure which creates a situation of con fusion and made the tax collection process to avoidable leakages and 
lhtigations. So in order toovercome these rigorous circumstances, the government decided to harmonize the Good and 
services tax so that both can be levied in a comprehensive and rational manner in a new system of tax regime the Goods and 
Services tax (GST). The reform, which took more than a decade ofintense debate to come to fruition, was finally implemented 
with effect from 1 July 2017, subsuming almost all indirect taxes at the central and state level. 

This implementation of GST in the Indian economy has made the nationals of India to face contemporary challeu 
and issues.GST was a welcome change for the economy since it is expected to simplify the indirect tax structure m Iuls 
However, it is expected to have far-reaching impact on businesses. at this initiative by the government, tlhe lnEanea 
prepare for GST byundertaking GST impact assessment study and have a high-level plan for the GST transitin 

Basie Challenges In The Implementation of GST 

Uniformity 
Increase in compliance cost for business 
Avoidancc of cascading elfect cornerstone of GST 

RCM pressure 
legal restrictions 
Discretionary disallowance 

Exemption/ threshold may distort RNR& GST 
Effectiveness of GST Council and adherence to its recommendations 
Effectiveness of GSTN 
Tax administration. 

Objectives 
The objectives for this paper are as follows: 

To study need of GST in India. 
2 To understand implementation procedure. 

To know the challenges for successfully implementation of GST 3. 
4. To examine Government initiatives for success of GST. 
Research Methodology 

The source of information is on the basis of secondary data available on various websites. 
The Need of GST 
A study had stated that roll out of GST is needed to boost the India's GDP growth by I percent to 2 percent. Crisil had 

also reported that GST is the best way to mobilise revenue and reduce the fiscal deficit. GST has been commonly accepted 
by more than 140 countries in the world. Looking at the magnitude, GST is going to impact all sections of the society from 

small time businessmen to huge companies and from a developing state to a developed state in this country. The implementation 
of GST will give a boost to the growth engine pursued by the government. 

The fundamental purpose of GST is to make "INDIA" as one state where inter-state movement of goods is 

common. 

There are various definitional issues related to manufacturing, sale, service, valuation ete. arises. These needs to 
be rationalized. 
Several tran sacti ons take the character of sales as well as services, thus there is complexity in determining the 
nature of transaction. 

The mechanism of imposing taxes, exemptions, abatements, other benefits are different in state and centre level. 
EXisting law has resulted in significant number of issues related to interpretation or various provisions and the 
category of the products and the nature of services. 
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Abstract 

The area of social entrepreneurship is specifically appealing because of its interdisciplinary focus 

as it intersects number of boundaries drawing explicitly from anthropology, economics, 

psychology, sociology and political science. Indian women have demonstrated their great 

potential as a successful entrepreneur. Few of the women entrepreneurs are leading the biggest 

shipping companies, brewing plants, plastic factories trading and export houses and electronic 

establishments. Handicrafts and garments exports are primarily in the hands of women 

entrepreneurs. In this paper, we try to examine the social entrepreneurship as an area of academic 

inquiry. The paper discusses what social entrepreneurship is and what is the role of women in 

social entrepreneurship? And what are the challenges and concerns that characterizes this field? 

Finally, we discuss the strategies to empower women and motivate them to become successful 

entrepreneurs. 

Keywords: Women, Social Entrepreneurship, Challenges, Motivation 

Social Entrepreneurship - An Overview 

The entrepreneur denotes a person who discharges the entrepreneurial function of coordination, 

organisation, supervision and risk bearing (Say, 1827), innovator with unusual will and energy, 

clarity of vision and an ability to act, high need for achievement, problem solver, setting goals 

and reaching these goals by one's own efforts (McClelland, 1961). On the basis of definitions 

given by different authors, it may be stated that the entrepreneur is perceived as an individual 

with certain characteristics helpful in conceiving, initiating, establishing, running and finally 

managing an enterprise. 

Defining Social Entrepreneurship 

Social entrepreneurship is "a process involving the innovative use and combinations of resources 

to pursue opportunities to catalyse social change and/or address social needs" (Mair et al. 2006c) 
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SOCIAL RESPONSIBLITY OF J s W FOUNDATION FOR THE BENEFITS OF THE SOCIETY 

Mukta A Mangalvedhckar 
Assistant Professor, Accountancy. N K TTCollage, Thane (West 

ABSTRACT 
The term corporate social responsibility gives a chance to all the employees of an organization to contribude 

towards the society and environment. t plays a crucial role in making a brand popuar not only among 
competitors but also media, other orgamizations and most importantly people who are its direct customers. 
People develop a positive feeling for a brand which takes the initiative of educating poor children, planting 
more trees for a greener emironment, bringing electricity to a village, providing employment to people and 50 
on The research paper is mainly based on study of CSR activities of JSW Foundation for the benefits of the 
socien. For the purpose of analysis secondary data has been collected from books , related websites ana 
anmual reports. The objective of the study is to analyse main provisions of Companies Act 2013 and to study 

CSR activities of JSW Foundation and also amount spent on activities. 

Keywords: living conditions, education, environment, employment. sports, art. 

INTRODUCTION 
India has a long rich history of close business involvement 
donations to charity, services to the community, enhancing employee welfare and promoting religious 
conduct. After independence JRD Tata, pointed out that there were many ways in which business enterprises 
can contribute to public welfare beyond the scope of their normal activities . He advised that apart from 
donating funds for good causes which has been normal practise for years , they could use their financial, 
managerial and human resources to provide task forces for undertaking direct relief and reconstruction 
measures. Slowly it began to be accepted, that businesses started sharing part of their social overhead costs . 
Traditionally it had discharged its responsibility to society through benefactions for education , medical 
facilities and scientific research among other objects. 

social causes for national development such as 

OBJECTIVES 
1. To study the concept corporate social responsibility and the main provisions of Companies Act 2013 .and 

2. To study CSR activities of JSW Foundation for the benefits of the society. 

RESEARCH METHODOLOGY 
The research paper is completely based on secondary data . For the purpose of research, secondary data has 
been collected from the following sources 

a) Relevant books . 

b) Annual reports of JSW Steel company . 

c)Information from related web sites. 
MEANING OF CORPORATE SOCIAL RESPONSIBILITY 
The term "corporate social responsibility" became popular in the 1960s and has remained a term used 
indiscriminately by many to cover legal and moral responsibility . Corporate Social Responsibility ( CSR 
Refers to the obligations and duties of business to the society . Now a days there has been growing acceptance 

of view that every business should be responsible to all the stake holders says shareholders, employees 
consumers, government suppliers and society . CSR if implemented in true sense, it helps in enhancing the quality of stakeholders and the society at large. In simple words corporate social responsibility means voluntary effort on the part of business to take various steps to satisfy the needs of different groups. 
Recently, the Parliament has enacted the Company's Act 2013 . CSR is an integrated part in Companies Act 
2013. Few provisions have been added to make it more obligatory and mandatory for private corporate houses to integrate CSR in their companies Policies 

The concept of CSR is defined in clause 135 of the Act, 
turnover of Rs 1,000 crore or more, or a net worth of Rs S00 crore or more, or a net profit of Rs 5 crore or more. Under this clause, these companies are supposed to set aside at least 2% of their average profit in the last three years for CSR activities. The law has listed out a wide spectrum of activities under CSR, which cover various activities. The companies can carry out these a i collaborating either with a NGO, or through their own trusts and foundations or by pooling their r another company. 

it is applicable to companies which have an annual 

58 
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